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TOURISM, in the modern age, has led to the
development of postmodern landscapes
designedfor the sole purpose of attracting
tourists and their dollars. As when flipping
channels, these postmodern landscapes
bombard tourists with “simultaneous imag-
es of multiple places and times,” providing
the “constantvisual stimulation” we have late-
ly become accustomed to in the digital age.
The rise of postmodern tourist places, how-
ever, has required a re-theorization of tour-
Ism and tourist motivations. Vegas-bound
tourists no longer go for the opportunity
to gamble, but rather to gawk at the spec-
tacle and to delight in its very inauthen-
ticity. Places like Pigeon Forge, Tennessee,
heritage sites and ethnic towns in the vein
of Colonial Williamsburg, the Mall of Ameri-
ca, Disneyland, and the mother-of-them-all,
the Las Vegas Strip exist firmly in the realm
of the hyperreal--a “realer-than-real” envi-
ronment “retouched and refurbished” to
mimic not the original (historic moment or
exotic locale), but an image of it.
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History of Pigeon Forge: S
——— The construction of U5, Highway 441 in the 19505 spurred the first tourist-orienty
f \.__development, and its incarporation in 1961 resubted in a sharp increase in land pr

“The tourist landscape of Pigeon Forge Is

with the of Las Vegas,
Disneyland, and other postmodern tourist
places. in Pigeon Forge, the Titanic isn't sunk,
thie hallbilly shack ts brand-new, and
Christmastime is year-round. Christmas,
Appalachian stereotypes, and a deadly disaster
all appear as icanagraphic images ready for

“Pigeon Farge's high property il the oo o
Pigeon F rapidiy after
in 1985

Taken together, a great many
Pigeon Forge attractions play upon
a sense of ARMAPEAOUAIELAI AR
(AR, . Ahough nosalgla,
heritage, and tradition are strong,
themes here, like a wolf in sheep’s
clathing. Pigeon Forge remains a
resolutely postmodern place.
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Pigeon Forge broadly rge-scale tourism In the US. South.
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4 / Tourism s one of the largest and
| fastest-growing industries in the
‘world, but it also has many neg-
| ative consequences, such as
environmental degradation, cul- S
tural homogenization, and ex-:m o
pI0|tat|on of local communities. ..’o
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. Upcycllng and patchwork reflect the k
tourist industry’s environmental im- =%
= pact and the disposibility of mod- s
L ern-day souvenir design. "
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Materlals I|ke denlm rubber, canvas
& durable 3D printed TPU reflect the
9 tourist’s desire for functional and du-
" rable travel-friendly gear, and refer-
ence the tourlsts iconic waist pack
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Screenprlnted imitation lace, hand-

&€ painted rubberized, and UV printed ION
I fabrics reimagine the ways in which
B upcycled materials can be trans-
formed and made new
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The way that the garments of ‘Souvenir’ are visually
grounded in the hyperreal and surreal coincides f‘a =
with the use of technology in this collection, I
including 3D printing and digital printing techniques [ |
that nod to the idea of the hyperreal environments k&%
that exist in the digital realm, like the metaverse,
as well as new opportunities this technology could
allow for virtual tourism. Each of these looks was
developed CLO so as to reduce the number of
physical samples needed by better visualizing the
collection and to allow these garments to exist in the §&g
digital realm and be used in virtual spaces and allow ¥;
LTI SNl them to even travel to virtual tourist destinations. ik



3D printing textiles is an ex- -
pression of the way that post-
modern tourist environments
mimic not the original, but an
idea of it. Being able to devel-
op flexible, latex-like material
layer by layer though additive
3D printing creates textiles
unique and customizable to
the shape and vision of the de-
sign. The bikini is created us-
ing flexible TPU, a bendable
yet strong and durable plas-ge
tic that draws comparisons to®

rubber, which in thin layers can
be easily stitched by a sewing
machine.
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|1 <8 NY LOOK 1 JSOUVENIR JANNIKA RASMUSSEN 2023

Name Number Project Author

LOOK 1 FEATURES A ONE-SHOULDER
QUILTED FABRIC DRESS WITH PATCH-
WORKED UPCYCLED DESTINATION
T-SHIRTS, INTENDED TO HIGHLIGHT THE
TOURIST INDUSTRY’S OVERPRODUCTION
TENDENCIES. WHILE THE DRAPED SIL-
HOUETTE IS REMINISCENT OF THE STAT-
UE OF LIBERTY, IT IS CONTRASTED BY
BOLD COLORS AND A PLAYFUL ROMPER
SCREEN-PRINTED TO CREATE THE ILLU-
SION OF LACE AND ADORNED WITH CON-
TRASTING NEON PINK LACE TRIM.
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ALOHA LOOK2 JSOUVENIR JANNIKA RASMUSSEN

Name Number Project

THE SECOND LOOK IS A HAWAIIAN
SHIRT MADE OF UPCYCLED HAWAIIAN
SHIRTS, PAINTED WITH A DESIGN IN-
SPIRED BY AIRBRUSH TEES YOU MIGHT
FIND AT POPULAR TOURIST DESTINATIONS.
THIS PIECE REIMAGINES THE CLASSIC HA-
WAIIAN SHIRT BY BLENDING ELEMENTS
OF NOSTALGIA AND IRONY, WHILE ALSO
PROMOTING SUSTAINABILITY AND HIGH-
LIGHTING THE OVERPRODUCTION OF
TOURIST GOODS THROUGH UPCYCLING.
THE SHIRT IS GIVEN A RUBBER COATING
TO EMULATE THE FEELING OF ACCIDEN-
TALLY FALLING OVERBOARD ON A TROP-
ICAL CRUISE BOAT. THE SHIRT IS PAIRED
WITH DENIM PANTS FEATURING A UNIQUE
CURVED LEG DESIGN AND HOT PINK TOP-
STITCHING ON THE MANY SEAMS, ADDING
A CONTEMPORARY TWIST TO THE CLAS-
SIC DENIM SILHOUETTE.
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JETSET LOOK 3 JSOUVENIR JANNIKA RASMUSSEN

Author

Name Number Project

f

s A

THE THIRD AND FINAL LOOKIS COMPOSED
OF TWO DECONSTRUCTED T-SHIRTS
MADE FROM UPCYCLED JERSEY KNIT
TEES THAT HAVE BEEN DYED AND DIGI-
TALLY PRINTED USING AUV PRINTER. THIS
PROCESS ALLOWS FOR A NEW LIFE TO BE
BREATHED INTO PREVIOUSLY DISCARD-
ED GARMENTS, WHILE ALSO EMBRACING
THE POSSIBILITIES OF DIGITAL TECH-
NOLOGY. THE T-SHIRTS ARE PAIRED WITH
A SKIRT MADE OF UPCYCLED QUILTED
FABRIC, FEATURING NUMEROUS UPCY-
CLED WAIST PACKS PLASTERED ON THE
FRONT AS A PLAYFUL NOD TO THE OFTEN
KITSCHY NATURE OF SOUVENIRS, ORAS IF
THE MODEL DIDN'T HAVE ENOUGH ROOM
IN THEIR SUITCASE TO FIT ALL OF THEIR
BELONGINGS. THIS LOOK IS COMPLETED
WITH A 3D-PRINTED BIKINIL.

2023
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“I TRIED TO BLEND IN
WITH THE LOCALS,
BUT | THINK MY
FANNY PACK GAVE ME
AWAY.”

MODEL
HANNA LEE

PHOTOGRAPHY
MAXWELL WHYTE

STYLING
ANNIKA RASMUSSEN

il e G108 R0
K s mas
l'llllll\lt_lllll IR EE TN

P e

e N R T T
AR L ¥ R YT
z B L L L
5 LRI sy
3 LRl Bsiiman avias Ty
1

SRACI KR s iraT,
ME IS FIIAMIBY b aidami
A R L T
AL E LR L B T
mi AL E LA T
AL R T Y BTy
SRR R R X R TY
J BN EN R T
R e e T Y Y I
AR R Y Ty Y VI
Wi W~ e aas o




“WHY DO THEY CALL IT A TOURIST
TRAPIF I WILLINGLY WALKED INTO
Ir?”

MODELS

OSCAR VILLASENOR
TIYAHN WILLIAMS-GILES
HANNA LEE

PHOTOGRAPHY
MAXWELL WHYTE

STYLING
ANNIKA RASMUSSEN
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HOTOGRAPHY
XWELL WHYTE
ANNIKA RASMUSSEN
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LET'S BE HONEST, who doesn’t
love a good tourist trap? Tour-
ism, in the modern age, has led to
the development of postmodern
landscapes designed for the sole
purpose of attracting tourists and
their dollars.

And yet, as we all know, it caus-
es environmental degradation,
cultural homogenization, and ex-
ploits local communities. But hey,
at least we get a t-shirt to take
home, right?

Souvenirchallenges our under-
standing of consumer culture,
tourism’s impact on the environ-
ment, and the role of technology
in this landscape.

As when flipping channels, these
postmodern landscapes bom-
bard tourists with “simultaneous
images of multiple places and
times,” providing the constant
visual stimulation we have late-
ly become accustomed to in the
digital age.

Vegas-bound tourists no longer
go for the opportunity to gam-
ble, but rather to gawk at the
spectacle and delight in its very
inauthenticity. Places like Pigeon
Forge, Tennessee, Colonial Wil-
liamsburg, the Mall of America,
Disneyland, and the mother-of-
them-all, the Las Vegas Strip
exist firmly in the realm of the
hyperreal--a  “realer-than-real”
environment “retouched and re-
furbished” to mimic not the origi-
nal, but an image of it.

LOOK 1 features a one-shoulder quilted fabric
dress with patch-worked upcycled destination
t-shirts, intended to highlight the tourist in-
dustry’s overproduction tendencies. While the
draped silhouette is reminiscent of the Statue
of Liberty, it is contrasted by bold colors and
a playful romper screen-printed to create the
illusion of lace and adorned with contrasting
neon pink lace trim.

LOOK 2 reimagines the classic Hawaiian
shirt by using patchwork upcycled Hawaiian
shirts as a canvas for hand-painted designs in-
spired by custom airbrush tees. The shirt, along
with the hat, are coated in rubber to evoke a
pool or ocean mishap and the shirt is fastened
by repurposed sandal charms. To further play
with and distort the tourist look, it’s paired with
curved-leg denim pants and hot pink topstitch-

ing.

LOOK 3 combines two deconstructed upcy-
cled t-shirts, dyed and digitally printed using
a UV printer, breathing new life into discarded
garments by embracing digital technology. The
prints are inspired by the clickbait thumbnails
you might come across on YouTube and online,
and pose the question — What is the relation-
ship between tourist traps and the digital age?
It pairs with a skirt made of upcycled quilted
fabric, adorned with numerous upcycled waist
packs, playfully nodding again to the kitschy
nature of souvenirs while bringing attention to
their absurdity and overproduction. Complet-
ed with a 3D-printed bikini, this look is again a
reference to digital realms like the metaverse
and the possibilities of virtual tourism and dig-
ital souvenirs.

All three of these looks were created back
and forth between physical patterns and CLO,
which not only helped decrease sample waste
but will allow these looks to exist in the digital
realm.
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“WHEN YOU FIND OUT
THE HOTEL HAS FREE
BREAKFAST.”
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“WE’RE NOT HERE

TO TAKE PICTURES,
WE’RE HERE TO MAKE
MEMORIES.”

“NEXT STOP, THE
WORLD’S LARGEST BALL
OF TWINE!



28

“THEY CAME, THEY SAW,
THEY CONQUERED...
THE GAS STATION.”



“LOOKS LIKE
SOMEONE’S
PASSPORT PHOTO
IS READY FOR TAKE-
OFF... STRAIGHT TO
THE COMEDY CLUB!”
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